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CHAIRMAN'S 
STATEMENT 

The way children play is changing rapidly, but the countless benefits that it brings to

their development, health and well-being remain consistent. Tradition continues to

drive our sector, but technology and innovation are exponentially opening the

possibilities of play and bring exciting new opportunities for toys. It also means new

challenges for the sector, not least in continuing to promote the importance of play

when children’s time and attention is increasingly diverted elsewhere.  

No matter what the play experience looks like, TIE’s main focus will always be on

making sure that its members can create toys that are safe, fun and engaging for

children to play with. Our work with the European Commission and in

standardisation fora in 2017 has helped to avoid costly testing on several substances

that would not increase the real safety of toys and has also contributed to less

burdensome rules for toy drones. 

Toy safety is in the DNA of the reputable sector and helping children play is our

driving force. The increase in connected play adds privacy and security into the list

of factors that the reputable companies ‘bake’ into their toys. Over the last year, we

have worked with members to develop two internal advice notes on what this means

for manufacturers. The incoming General Data Protection Regulation (GDPR), which

sets out the first ever EU rules for using children’s data, will be instrumental moving

forward. TIE spent much time in 2017 fighting for more clarity on how the sector will

need to apply GDPR in practice. With the 25 May 2018 fast approaching, TIE

continues to work on developing practical advice for the sector in this area. 

Communicating with children and their families about our products is key to the

sector remaining relevant in the changing play landscape. It was concerning to see

calls for a ban on advertising to children from some in the European Parliament at

the start of last year. We responded by illustrating how our member’s long-standing

commitment to voluntary advertising standards makes sure that their advertising is

responsible and appropriate for children. Fortunately, the majority of MEPs agreed

that a ban was unnecessary.   
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Assisting members in communicating responsibly has been part of TIE’s work for 

some time. In 2017, we commissioned our third independent audit of toy advertising, 

this time with a focus on brand websites and apps, to double-check our members’ 

commitment to advertising standards in practice. We were pleased to see excellent 

compliance across the board. In parallel, we developed guidance on how core 

advertising standards apply to the online space and an interactive training tool for 

members. 

Our companies want to be able to enjoy a single market without barriers, especially 

at a time when increasingly markets are turning to protectionist policies. TIE also 

works to ensure that our members can trade outside of the EU. This year, supported 

by the European Commission, we have successfully entered into dialogues with 

authorities in Turkey, the Gulf States, India and Russia. There is still work to be done, 

but so far, we seem to be gaining traction in keeping these markets open.   

                                                                                                                          

Looking ahead to what’s coming up next at EU level, proposals for new rules on 

plastics, packaging, advertising, cybersecurity, data cookies and market 

surveillance are on the table. There is not a single specific reference to toys 

amongst them but they all have the potential to change how we do business. It’s 

clear to me that TIE’s role as the voice of the sector is crucial in these different 

discussions.  We have to be able to show how policy decisions will affect the sector 

as well as the children who play with our toys. We know we can only do this credibly 

and successfully if we manage to demonstrate that we are responsible 

manufacturers. This is about more than making safe toys: it means that we can also 

show we are committed to doing the right thing on issues like environmental 

sustainability, advertising, data protection, ethical manufacturing and intellectual 

property rights. Above all though, it is essential that we continue advocating for 

play and the immeasurable and lasting benefits that it has for children throughout 

their lives. 

Finally, I would like to say thank you to all those who make TIE’s achievements 

possible: to the members for their ongoing support and commitment; to my 

predecessor, David Allmark who chaired TIE up until August; to the committee 

chairs, members and company experts who have contributed their valuable time, 

knowledge and expertise over the last year, and finally to TIE’s Secretariat team, 

whose hard work makes the TIE machine tick.  

Foye Pascoe (HASBRO)  

TIE Interim Chair 2017



ABOUT TIE
Toy Industries of Europe (TIE) was founded in 1991 to represent the interests of its 

members to EU policymakers in Brussels and further afield. We provide information 

for stakeholders, members and policymakers and provide a neutral platform for 

discussion and exchange. Our main focus is ensuring that toys are safe for children, 

but we also work on issues including responsible communications, ethical 

manufacturing, environmental sustainability, intellectual property rights and market 

access and promote the value of play and the importance of toys in helping children 

develop and grow. 

TIE Members 
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TIE
STRUCTURE

TIE’s priorities and strategic direction are set by the Board of Directors which is 

composed of representatives of both corporate and national association members. 

The Board reports once a year to the Annual General Meeting (AGM), which is 

responsible for approval of TIE’s finances, amending the Articles of Association and 

appointing the Board of Directors and TIE’s Director General.   

The Policy Action Group membership consists of a mixture of public affairs experts 

and representatives of all members, including the national associations. The Group 

is responsible for guiding TIE’s internal and external communications as well for the 

discussion, planning, coordination and execution of TIE’s annual action plan. 

The strategy and actions agreed in the different parts of TIE’s structure are 

implemented by the Secretariat, with the assistance of the members of the 

different expert committees and the Policy Action Group.   

The Secretariat provides intelligence, support and coordination to TIE’s work. Based 

on work by the TIE Secretariat, the Committees advise the Policy Action Group for 

correct prioritisation of work within TIE regarding policy areas within the remit of the 

specific Committees. The Committees provide research where and when needed 

and feed argumentation to the Policy Action Group. 
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David Allmark (Mattel), Chairman (until August) 

Foye Pascoe (Hasbro), Treasurer and acting Chair (as of September) 

Fiona Wright (LEGO), Vice-Chair (appointed in May; until October) 

Yann Le Tallec (LEGO), Co-Chair of the Policy Action Group 

Michel Moggio (FJP), Co-Chair of the Policy Action Group 

Rafaela Hartenstein (Hasbro), Chair of the Consumer Engagement Committee 

Albert Vallejo (Mattel), Chair of the Market Access Committee 

Jose A. Pastor (AEFJ) 

Paolo Taverna (Assogiocattoli) 

Roland Earl (BTHA) 

Ulrich Brobeil (DVSI) 

In 2017, there were a number of changes in the composition of the TIE Board which 

comprised the following representatives from corporate and national association 

members:

TIE Secretariat 2017

Catherine Van Reeth, Director General 

Dominique Billeret, Senior Technical Adviser 

Lars Vogt, Senior Policy Officer 

Jennifer Pearson, Policy and Communications Adviser 

Carmen Moreno, Policy and Communications Assistant  

Bieke Baert, Administration consultant 

Board of Directors
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TIE  
COMMITTEES

TIE's Committees are made up of industry experts in their respective fields. They advise the Policy Action 

Group and guide research when and where needed.  

They are tasked with:  

Providing practical insights and expertise on current business practices 

Helping to demonstrate our responsibility as a sector and prevent disproportionate legislative proposals 

Acting as a peer network for sharing information   

Policy Action Group
Co-chaired by Yann Le Tallec & Michel Moggio
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2017 KEY 
ACTIVITIES
Toy Safety

Making sure children are safe when they play with their toys is TIE's main priority. As 

well as keeping children safe, our members’ credibility and reputation depend on this 

commitment, which is why toy safety is our number one priority. 

Toy safety is constantly evolving; modern toys are amongst the safest and most 

regulated consumer products on the market. In 2017 we have continued to contribute 

our expertise in toy safety to make sure that rules and standards for toy safety remain 

relevant, up to date and workable. We believe that sound scientific evidence must be 

used as the basis for any changes.  

Separating Toys from Other Drones  

Over the course of 2017, TIE has provided input to the European Aviation Safety 

Agency (EASA) expert group on the drafting of the new EU rules on unmanned 

aircraft, which will include flying toys. Our input has helped to make sure that a 

specific category for toy drones will be included in the proposal. Flying toys already 

have to comply with the Toy Safety Directive and are lower-risk products than regular 

drones. They will therefore subject to less stringent requirements under the new rules, 

for example no technical height and speed limits, noise emission criteria and 

registration requirements. The final proposal is expected later in 2018.  

Contributing Evidence to Scientific Discussions 

TIE´s comments were also taken on board during discussions on lowering the 

migration limits of Chromium VI; the final decision avoided a testing level below the 

detection limit (as proposed by the EU’s Scientific committee). TIE also took part in 

discussions on the lowering of the current aluminium migration limits and restrictions 

on aniline and formaldehyde. 

Fighting against Unnecesary Additional Restrictions for Nickel 

TIE has been arguing against an inclusion of all hand-held toys in the scope of a 

restriction for nickel release from products that come in direct and prolonged contact 

with the skin. This was initially targeting low-quality jewellery, zippers, buttons, etc, 

but the European Chemicals Agency, drafting guidance for EU member States 

considered all hand-held-toys should be in scope. They have now backtracked on this 

but still consider these additional requirements apply to small cars.  The drafting of 

the guidance is expected to be finalised later in 2018. 
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TIE has continued to promote the importance of strong and effective smart market surveillance and enforcement against 

disreputable companies who do not follow the rules in 2017. This has included contributing to several consultations and 

studies that informed the Commission´s proposal on market surveillance published at the end of the year. Overall, the 

proposal seems to be a step in the right direction to improve market surveillance throughout the EU and to target rogue 

traders. However, there are several aspects that would lead more burden for reputable manufacturers, such as a 

requirement to publish all Declarations of Conformity publicly online. Responding to the proposal and the ensuing 

discussions in the European Parliament in the year ahead will be a priority for TIE. We will be continuing to work closely with 

other sectors who prioritise playing by the rules to protect the interests of TIE's reputable members 

Alerting Members About Rogue Traders 

On a weekly basis, TIE analyses notifications about toys on the European Commission's Rapid Alert System and informs its 

members about the products and brands notified. In March, the Commission published its Annual Report, which showed a 

2.6% decrease in the number of notified toys. As in previous years, the majority of notifications (96%) came from toy 

companies with no link to TIE or its members. The Rapid Alert System plays an important role in keeping unsafe toys out of 

children’s hands. However, it’s important to remember that it doesn’t represent the majority of toys in the EU, and a 

distinction should be made between reputable companies, like those in TIE’s membership, and those that don’t play by the 

rules.  
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EU Sector Facts and Figures

Protecting Reputable Business 

Like the toys it makes, the EU toy industry is diverse and exciting. Over 200,000 people in the EU are involved in bringing 

fun, safe toys to children in the EU. With this in mind, we had a macro-look at what makes the vibrant and innovative EU 

toy sector tick in 2017. 



Consumer Engagement
Our sector is constantly on the lookout for new ways to encourage children to play. 

Advertising allows us to share new (and old) play experiences with children and their 

families. The sector is increasingly looking to the digital space to extend the play 

experience even further. Given our audience, when we advertise or use data we 

need to do it responsibly. Over the last year we have developed a number of tools to 

assist members in communicating and using data responsibly and have carried out 

research to see what parents think of our communications. We have also spent time 

illustrating to our stakeholders how we put our commitment into practice.   

Auditing our Commitment to Responsible Advertising 

The number of complaints about toy advertising in the EU is consistently nominal but 

we feel it is important to go further than the reported complaints, especially in a 

changing media environment. It is for this reason that in 2017, we commissioned our 

third independent audit of toy advertising with the European Advertising Standards 

Alliance. This time we decided to focus on brand websites and apps and we are 

happy to report that members scored high on compliance! 
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Assisting in the Application of Responsible Advertising in Practice 

In 2017, building on the work of refreshing our overarching commitments to 

responsible communications the previous year, we have developed tools to assist 

members in the day to day application of responsible advertising standards. This 

includes a Guide for members, listing practical examples alongside the five core 

commitments, and finalisng a Road Test on Responsible Marketing developed with 

the World Federation of Advertisers, which will be launched in 2018 to allow 

marketers to test their knowledge of global advertising standards in the kids’ space. 

TIE Consumer Engagement Commitments in Summary

Comply with national and EU legal and advertising standards 

Be honest and truthful 

Promote safe play 

Be socially responsible 

Respect children's privacy  



Helping Ensure Play is as Secure as it is Safe 

Our member’s commitment to safe play applies as much in the digital world as in the 

physical one. This means that we strive to ‘get it right’ on privacy and security when it 

comes to connected play experiences. In 2017 we have worked with members to 

raise awareness of the existing rules that they need to follow, as well as those in the 

pipeline they need to be preparing for. This has included a refresher on relevant 

regulation that manufacturers should be following, as well ten questions we 

recommend manufactures ask themselves if making connected toys. We've been 

invited to speak at several events on how the sector is working on connected toys, 

where we have spoken about our commitment to secure play as well as the 

opportunities that connectivity opens up for play.    

Getting Members GDPR Ready 

The General Data Protection Regulation will be a sea change for the sector when it 

goes live on 25 May 2018, however there are still many questions about how 

companies active in the kids’ space should apply the rules. Over the last year, TIE has 

engaged with decision makers on how the sector should implement the regulation 

and also to underline that a risk-proportionate approach is essential to making the 

regulation workable. Outreach has included direct engagement with national data 

protection authorities; feeding into consultations on EU guidance on the Regulation 

as well as taking part in high-level EU workshops. As we go into 2018, we are starting 

to see some bright spots; not least the differentiation of high- and low- risk 

processing of children’s data in the draft EU guidance.  

Engaging with our Stakeholders   

As the result of a call to ban advertising during kids' TV programs, the start of the year 

was a particularly busy time for TIE. We worked hard to underline that the best way to 

make sure children are protected from harmful advertising is through a mix of 

responsible advertising combined with media literacy, explaining that an all-out ban 

was disproportionate in addressing what, at the root, are public health concerns 

about obesity. We've also reached out to policy makers to ask them to consider how 

children's play experiences online will be impacted by changes to e-privacy rules.
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Market Access
Play doesn't have borders and our companies want to be able to trade their quality 

products freely for children to play with around the world. Third countries offer an 

important opportunity for growth  for EU manufactures. The high safety standards 

and rules that toys must meet can be problematic when there is no alignment 

between EU and third country regulations. Over 2017, TIE has worked to break down 

these barriers to trade on several fronts.    

Turkey 

In April, Turkey implemented its new toy safety legislation in line with the EU Toy 

Safety Directive. However, from May onwards, several members of TIE reported that 

their shipments were blocked because the Turkish Customs authorities did not accept 

the safety assessments they provided, requesting additional testing requirements. TIE 

raised this issue with the European Commission and with the Turkish authorities, 

which trigged a dialogue between manufacturers and the Turkish Ministry of 

Economy towards finding a practical solution. 

Gulf States 

The countries belonging to the Gulf Cooperation Council (Bahrain, Kuwait, Oman, 

Qatar, Saudi Arabia and the United Arab Emirates) announced that a mandatory 

registration system, which consisted of a costly QR-code coupled with mandatory 

third party testing would apply to all toys on the market from April onwards. TIE had 

been in close contact with the Gulf Standardisation Organisation (GSO) over the 

year to avoid that authorities would apply this requirement, which seems to be in 

conflict with the GCC Technical Regulation on Toys. TIE also travelled to the region 

twice to present the industry´s views. 

Eurasian Economic Union 

A proposal to ban dolls, figures and characters not representing ‘healty human 

beings’ circulating within the Eurasian Economic Union (Russia, Belarus, Armenia, 

Kazakhstan & Kyrgyzstan) was proposed by Kazakhstan. Through its Market Access 

Committee, TIE raised its concerns along the different steps of the process, reaching 

out to the European Commission, its delegations in Kazakhstan and Russia and 

directly to the Kazakh government. In November, Kazakhstan announced it will not 

look into a ban at Eurasian level, but will look into appropriate age grading for the 

toys 

Other Trade Barriers 

Over the year, TIE has spoken up for the sector to address trade barriers 

implemented by 3rd countries and has updated its members on developments. They 

include new testing requirements by India, which were implemented over-night in 

September, testing requirements in Indonesia and several burdensome registration 

schemes in Egypt and Brazil.  
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Sustainability 
As a responsible sector, sustainability is important for us and an area in which our 

members are investing much time and resources. One of the key questions for us is 

how we can reconcile the safety and durability that virgin plastics guarantee through 

other means in the future. 

Working to Avoid Fragmented Packaging Rules  

The possibility for Member States to implement national rules on packaging to 

protect the environment has been a key concerns of TIE´s Product Safety and 

Environment Committee this year. It was proposed by some Member States and such 

a change could have hindered the free movement of packaged goods within the 

European Single Market. TIE teamed up with 66 industry associations calling on the 

EU to safeguard the free movement of packaged goods. The final agreement 

reached by the European Parliament and Council revealed that our efforts were 

effective. 

Looking forward: EU Plastics Strategy 

2018 will be a busy one for TIE´s experts on environmental policies. The European 

Commission will launch a new EU strategy on plastics, together with other EU 

initiatives in the field of circular economy, such as an analysis of the interface of 

chemicals, waste and products legislation. The proposals will be followed by a 

number of studies and consultations in which TIE will provide its input. 

Intellectual Property Rights 
The toy sector is particularly vulnerable to counterfeiters, a fact highlighted in the 

first joint report of the EU Intellectual Property Office (EUIPO) and the OECD, 

released in June 2017. Targeted enforcement measures that focus on rogue traders 

are essential in addressing this challenge.  

Pushing for Better Enforcement of IPR 

Throughout 2017, TIE was part of cross-sectoral action calling for the Commission to 

make sure that online and offline intermediaries contribute to the fight against 

counterfeiting through proactive measures to prevent the marketing, promotion and 

distribution of counterfeit goods. This included TIE taking part in several high-level 

meetings with Commission officials and co-signing several joint-statements. After a 

year of discussions, the Commission decided that working with online intermediaries 

and making sure they assume responsibility to act, rather than a revision of the IPR 

enforcement Directive, was, at least for the moment, the most effective way to do 

this.   
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Play
Play is at the heart of everything we do and has a central role in TIE’s external 

communications. With the time, space and permission to play, children have the best 

chance of becoming healthy, happy, productive members of society. The countless 

benefits of play for children's development are proven. In 2017 we continued to raise 

awareness about its importance. Play is always the starting point of our 

conversations, no matter whether they concern toy safety, market access or IPR. We 

also worked with the Spanish Play Observatory to update our knowledge of the 

latest academic research, and we look forward to sharing the results with you in 

2018.  

Raising Awareness about the Importance of Play  

Our play blog offers us the opportunity to invite experts to speak about play, its 

importance and some of the challenges that children face in accessing it. This year 

guests have included representatives from European Parents’ Association the 

European Toy Libraries Group, the International Play Association, Play Wales and 

Playright Hong Kong and Eurochild, an organisation dedicated to promoting 

children's rights in the EU. Contributors have covered the role of families in play, 

access to play, inter-generational play, permission to play, plearning, space to play, 

and access to play for disadvantaged children.   

Tweeting about #Play 

We have continued to spread the message that #PlayShapes children into grownups 

from our 2016 campaign, especially via our @TIEtoyEU Twitter Account. Over the 

Summer, we dedicated each week to a skill children can learn through play and the 

different types of play that help to develop it. We used Universal Children’s Day on 

28 November to remind people about what the research says about the importance 

of play.   
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Toy Industries of Europe (INPA) 

Boulevard de Waterloo 36, Bruxelles 1000, Belgium 

www.toyindustries.eu 

@TietoyEU

#playshapes
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#PlayShapes photos www.jphwoodland.com 


