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As the Įnal poliƟcal trilogue on the Green Claims DirecƟve approaches, we urge policymakers not to rush its 
adopƟon. Without clear, fully harmonised, and workable rules for all stakeholders, the framework will 
discourage companies from communicaƟng legiƟmate sustainability eīorts (greenhushing), and diverƟng 
criƟcal Įnancial and human resources from sustainability innovaƟon to compliance, ulƟmately undermining 
the EU’s goals of fostering consumer informaƟon and safeguarding the compeƟƟveness of the European 
industry.  

Our associaƟons are strongly commiƩed to advancing research and innovaƟon to enhance the sustainability of 
products and producƟon processes. CommunicaƟng these achievements is vital to empower consumers and 
enable businesses to innovate and remain compeƟƟve in an evolving global market. Both are essenƟal drivers 
for acceleraƟng the green transiƟon.  

Amid global uncertainty, companies already struggle to communicate their sustainability progress due to the 
ambiguiƟes of the Empowering Consumers for the Green TransiƟon (ECGT) DirecƟve (applicable from 
September 2026). Tight compliance Ɵmelines and the risk of fragmented interpretaƟons and enforcement 
undermine legal certainty and business conĮdence. The Green Claims DirecƟve, based on the ECGT DirecƟve, 
further adds complexity through a one-size-Įts-all approach for substanƟaƟon and veriĮcaƟon requirements. 

We have been calling for a proporƟonate and clear framework on green claims from its outset, levelling the 
playing Įeld for all economic operators and safeguarding businesses’ compeƟƟveness and incenƟve to invest. 
This will also avoid short-term revisions (e.g., future Omnibus) to address inconsistencies, ambiguiƟes or 
other unintended negaƟve impacts of the DirecƟve on businesses.  

Despite ongoing discussions to streamline and reduce the burden of the substanƟaƟon and ex-ante veriĮcaƟon, 
including through a “simpliĮed procedure”, the framework remains unclear, complex, impracƟcal and 
insuĸciently harmonised.  As it stands, we sƟll have strong concerns on: 

- DisproporƟonate and unclear substanƟaƟon and veriĮcaƟon requirements that risk driving up costs 
and complexity, ulƟmately discouraging investments and communicaƟon to consumers. 

- The absence of a clear, workable and predictable simpliĮed procedure which immediately idenƟĮes 
eligible claims, avoiding that such claims are placed on an unequal fooƟng compared to others. 

- ImpracƟcal transiƟon periods leading to waste generaƟon and addiƟonal burdens.  
- Overlaps with other EU legislaƟon (informaƟon, chemicals, packaging, reporƟng, etc.). 

If the above concerns are not immediately addressed, we ask policymakers not to reach a deal at any cost, 
therefore privileging quality over speed. All opƟons to simplify, clarify and streamline the Green Claims 
DirecƟve need to be carefully considered, for a framework that truly supports sustainable innovaƟon, 
consumer and business empowerment in Europe.   

We stand ready to support EU policymakers by sharing our experƟse and exploring soluƟons to ensure a clear, 
predictable and pracƟcal framework for green claims. 

 

 

 

 



  

Signatories: 

 
AIM, European Brands AssociaƟon 

 

A.I.S.E., InternaƟonal AssociaƟon for Soaps, Detergents and 
Maintenance Products 

 

AmCham EU, American Chamber of Commerce to the EU 

 

Brewers of Europe 

 
BusinessEurope 

 
CEPI, ConfederaƟon of European Paper Industries 

 
CLEPA | European AssociaƟon of AutomoƟve Suppliers 

 

CosmeƟcs Europe 

 
EDANA 

 

EuroCommerce 

 

EUROPEN - The European OrganisaƟon for Packaging and the 
Environment 

 

FESI, FederaƟon of the European SporƟng Goods Industry 



  

 

FoodDrinkEurope 

 

NATRUE, the InternaƟonal Natural and Organic CosmeƟc AssociaƟon 

 
TIE, Toy Industries of Europe 

 
UNESDA, SoŌ Drinks Europe 

 

WFA, World FederaƟon of AdverƟsers 

  

 


